Session 5: 16:30-17:30, 3 December (Saturday) 2016
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The Empirical Research of the Influential Factors of Electronic Supervision
over Adolescents from the Perspective of Parent —children Interaction
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Informative Digital Social Media: Traces of Use and Human Behavior Change
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Communication Ethics in the New Media Environment
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Research Summary of "Digital Labor" at Home and Abroad
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The Study of Crisis Situation and Relevant Crisis Response Strategies
Influence on Consumer Purchasing Intention
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Respecting Animal Life VS Defending Dietetic Tradition: Confrontation
Crisis in Yulin Dog Meat Festival in China and the Evolution Research of
the Legitimacy Strategy of Its Stakeholders
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The Analysis of Group Psychologies for Network Consensus in Mass
Disturbance
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Research on Public Relations Quality in the Era of Public Relations
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EU’s Strategic Communication in China: Public Diplomacy and Public
Perceptions
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The Local Practice of the Situational Crisis Communication Theory in
China----The Study of Classification and Communication Strategy of
Chinese Sports Star Using Stimulant Event in Base of the Situational
Crisis Communication Theory
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The Application and Analysis of The Traditional Cultural Symbol in
China's National Image Building
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How Media Characteristics Shapes National Identity: A Review of
Nationalism Studies in a Time of New Media
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WeChat Public Platform and Medical Public Relation in the Era of
Knowledge Surplus——Illustrated by the Case of Mutual Circle of
Breast Cancer
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A Study of Health Communication Strategies for Reducing Women’s Anxiety
Regarding Breast Cancer—Using Doctor-Patient Communication and
Pamphlet Communication Strategies with Taiwan Adventist Hospital (TAH) As
an Example
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The Effects of Social Media on Risk Perception and Behavior of
Genetically Modified Food
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Health Literacy and Communication Ethics in The Era of New Media: A
Case Study on "The Event of Wei Zexi"
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Framing the News of Transnational Mergers & Acquisitions: A Content
Analysis of Newspapers on Microsoft’s Acquiring Nokia
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Social Media, Political Attitude and Expression of Public Opinion: A
Comparative Study of Cross-straits Media and Netizens’ Attention
during the Official Inauguration of Tsai Ing-wen in 2016
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Taking Targeted Measures in Poverty Alleviation and National Image of China
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“Fear-Then-Relief” Influences on Compliance of Donation Behavior
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Media Effect and Strategic Communication
Chair/Discussant: Kara CHAN

An Exploratory Analysis of the Congruence between Placement Context
and Placed Product Attributes
Fong Yee CHAN




What Hong Kong People are Complaining about Advertising?
Maggie FUNG

Online As Warm and Offline As Competent: A Cross-Media Effect
Analysis in China
H. Terri CHAN, Peng Rocky CHEN and H. Caleb TSE

Exploring the Memory Network Change in Synergy: The Effect-Based
Concept Map Approach
Yuhmiin CHANG
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Nation/City Branding

Chair/Discussant: Ling CHEN

Research on International Public Relations Practice of China's "Going
Out” Enterprises ---- From the Perspective of Relationship Ecology
Pei LIU

Parasocial Relationship with the U.S. Counsel General: Clifford BB
Diplomacy in Hong Kong
Lisa TAM

From Selling to Marketing: Examining China’s International
Propaganda in a Business Behavior Perspective
Jing SONG

Fantasizing Macau Beyond a Gaming City: Symbolic Repertoires for City
Branding
Mei WU and Ying ZHAO






