Session 4: 15:10-16:10, 3 December (Saturday) 2016
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Journey to the West and Its Journey to the West: Narratives of Chinese
Mythology and Their Cross-cultural Reception
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Jiang CHANG
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A Study on the Formats of Carousel Ads on Instagram using the theory
of Digital and Interactive Narrative
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Bao-Nian CHEN
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The Change of Visual Identity Style of Taiwan Presidential Election
2000-2016
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Pei-I CHEN
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Participatory Generating of Social Life: An Analysis of the Nature of
Multi-media Storytelling from the Perspective of Cultural Studies
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Marketing Public Relations of Advertisers in the Digital Era
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Guoqing DU, Yi CHEN and Yueyue LI
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The Research of Professional Cognitions of PR Practitioners in Agencies:
Based on Profession System and Q Methodology
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Di WANG and Yujie ZHANG
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The Moral Orientation and Strategy Orientation of the Enterprise PR
Policy Makers
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Huajun LI and Wanning ZHANG
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The Change of PR Firm Organizational Mechanism in the Age of Social Media
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Changhai YE and Jiayan XU
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Theoretical Analysis on the "Media Event"
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Tiance DONG, Yi GUO, Chenxi LIANG and Xu HE
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Study on the Construction of Network Governance Model In the
"Internet plus" Era
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The Rational and Emotional Strategy Choice of Resistance Mobilization
in China ---- Based on a Typological Analysis of 133 Protest Cases over
the Decade (2007-2016)
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China 's Network Media Events Mirror and Social Action in the Past Decade
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Meilan ZHANG
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Brand Theory Research: Context and Orientation
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Jingyun ZHANG, Yongbo SUN and Xi ZHANG
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“Target of Critique” and “Critical Theory”: Reviews and Expectations of
Critical Public Relations Research
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Xiaocheng LIU and Dongxue QIN
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Emotional Energy and Rational Choice of Opportunity Community
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Jinglei LI
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Macau’s City Image on Social Media
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Chi Keung TAM and Ching Man YIP
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The Social Image of Advertising Generalization in the Era of Big Data
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Juanjuan YIN and Haiyan HUANG
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Research of On-line Public Opinion: The Usages And Challenges Of Big-
data Technology
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Xiu-cai YU and Qingqing LI

244314

Research on Hierarchy of Public Needs based on Case Analysis
ARG A D NG REXZHFY
Yadi SHU and Buyun BAO

WeChat Marketing Case Study: Social Media Communication Model and
Message Strategy
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15:10-16:10, Dec 3 (Sat.) Venue: SCC 203

PR in China and Hong Kong

Chair: Yi-Hui Christine HUANG Discussant: Joanne Chen LYU

Business is Business? Stakeholders and Power Distributions in Guanxi-
Related Practices in the Chinese Public Relations Profession: A
Comparative Study of Beijing and Hong Kong

Fang WU, Zhuo CHEN and Di CUI

Public Relations Changing Landscape in Hong Kong: 20 Years after the
Handover
Ka Ying Angela MAK, Yi-Ru Regina CHEN, Hyun Jee OH and Lennon TSANG

Social Media in the Frontline Practices: Cases Study and Reflection in
Hong Kong
Yin ZHANG and Daniel WU

The Impact of Innovative Customer Relationship Technologies on Hong
Kong Public Relations Industry
Tak Wing TSUI, H. C. Arron PANG and W. F. Jasmine CHENG
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15:10-16:10, Dec 3 (Sat.) Venue: SCC 204
“Being Social” As Strategic Communication
Chair/Discussant: Maggie FUNG

How Social Marketing Changes and Will Change Strategic
Communication?
Yujiao FU

Strategic Public Relations Management in China
Cen YUE

Dealing with an Overdose of "PC" Discourse: Strategic Communication
of Social Media Accounts in Political Crisis
Chunxue OUYANG

Public Relations Practiced by University Academic Staff - A Literature
Review
Lennon TSANG






