Session 2: 11:30-12:30, 3 December (Saturday) 2016
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11:30-12:30, Dec 3 (Sat.) Venue: WLB 201
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Phantom, Acting and Value-Cocreation: The Public Identification and
Imagination of Public Relations
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Carding and Reflection on the Development Network Public Relations
in China
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The Social Interaction Mechanism of Unethical Corporate Public
Relations
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S2-B
11:30-12:30, Dec 3 (Sat.) Venue: WLB 202
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Imaginary Adversary: National Image of China and the United States by
Comparative Perspective and Its Intercultural Interpretation
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The Construction and Evaluation of Police Credibility
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Analysis of the Main Body of a PR Think Tank
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Understanding and Interactive Cognition of ‘the other’ Culture in
Intercultural Communication: the Image of Major European Countries
in the Mind of Chinese Public and Its Influential Factors
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S2-C
11:30-12:30, Dec 3 (Sat.)  Venue: WLB 203
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Media Convergence and the Reconstruction of News Production
Routine: A Case Study on "The Paper”
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From Media Convergence to Converged Media: Approach of Media
Development
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Mobiled-Transformation Path and Communication Strategies of
Traditional Media in Mobile Internet Era
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The Structural Changes of Community Media and the Reflection of
Traditional Media’s Transition
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11:30-12:30, Dec 3 (Sat.) Venue: SCC 202
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Community-Co-creating-Sharing: The City Brand Marketing Strategy in
3.0 Times - “Hangzhou experience” As A Case
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An Analysis of the Advertising Business Model Based on the
Reputation Mechanism
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Active Role of Greetings Communication in Brand Relationship
Ecological Construction
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The Moderating Role of Consumer Affective State on the Effectiveness
of Nostalgic Advertising
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11:30-12:30, Dec 3 (Sat.) Venue: SCC 203
Crisis Communication and Culture
Chair/Discussant: Cindy Sing-Bik NGAI

Crisis Communication in China: A Social Constructionist Approach
Hui ZHAO, Jesper FALKHEIMER and Mats HEIDE

Understanding Chinese Publics on Weibo in a Trans-Border Crisis: A Case
Study of Chou Tzuyu’s Flag Incident
Yingru JI, Sora KIM and Yanmenggian ZHOU

Exploring Effect of Post-Crisis CSR on Reputation Restoration from the

Public's Perspective: A Comparative Study of China and South Korea
Hyun Jee OH, Yi-Ru Regina CHEN and Flora HUNG-BAESECKE

Emotion also Matters: A Dual-Factor Model of Crisis Communication
Yuanhang LU
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11:30-12:30, Dec 3 (Sat.) Venue: SCC 204
Strategic Communication Effects
Chair/Discussant: Xinshu ZHAO

Is Awareness a Good Indicator in Evaluating an Integrated Communication

Campaign? Case Study of Brands in China
Daniel NG




Strategic Communication to University Students on Money
Management Kara CHAN and Nai Chi Jonathan YEUNG

Invention and Re-Invention of the Social Label of “Garbage Teens”: A
Study of Youth Square's Public Service Advertisement in Hong Kong
Lai Yee MA

Revisiting the Relationship between Public Relations and Marketing in the

Digital Era
Suk Chong TONG and Fong Yee CHAN






