PANEL SESSIONS

Academic-Professional Research Panel 2
Topic: Data Analytics and Mobile/Social Media Engagement

This panel will first discuss about the issues in relation to online
data analytics for strategic communication research and solutions to
the issues (by Dr. Angus Cheong, e-Research & Solutions). It will then
move on to the practical side by talking about data analytics that
enable strategic communication campaigns to engage consumers/
publics using cognitive (by Andy Wong, IBM).

The conference's simultaneous interpretation is brought to you
by Mr. LIN Chen, Partner of the Ligent Group
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