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LI Hua is currently a Ph.D. student at the School of Communication at Hong Kong
Baptist University. Before pursuing a Ph.D. degree, he worked as a public relations
professional in the PR Department of SAIC Volkswagen. He has accumulated
extensive experience in PR and communication practice, including corporate social
responsibility communication, communication planning, PR writing, crisis
management, and media relations, which makes his research always practice-
oriented.
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